
populat ion is t he ent ir e gr oup being st udied  
sample is t he gr oup of  people t aken f r om t hat  populat ion. 
 
Advant ages and Disadvant ages: 
 
A populat ion, if  sur veyed, will give you r eally accur at e 
r esult s, but  ….  
         *  I f  ever yone in a populat ion is sur veyed, t hen it ’s 
called a census. 
 

�
 r esult s may be biased if  only a sample is sur veyed.  

could be misled if  t he gr oup does not  accur at ely 
r epr esent  t he populat ion. 
 
Sampling Techniques: 
 
Random Sample 
* I n a simple, r andom sample, all select ions ar e equally 
likely. 
 
E. g. :   Dr awing 5 names f r om a hat  holding 30 names 

and sur veying t hose 5 people.  
 Pros:  Easy t o do.  Fair  t o all involved.  
 Cons:   Could get  a poor  r epr esent at ion of  t he 

populat ion.  
  i.e.  All 5 names dr awn could be close f r iends who 

shar e t he same opinion on ever yt hing.  
 
 



St rat if ied Sample 
*The populat ion is divided int o gr oups wit h similar it ies, 
t hen a r andom sample is t aken of  each gr oup. 
*The number  sampled f r om each gr oup is pr opor t ional t o 
t he size of  t he gr oup. 
 
E. g. :   A school is divided int o 4 gr oups by gr ade.  

Ther e ar e 300 gr ade nines, 350 gr ade t ens, 270 
gr ade elevens and 320 gr ade t welves.  Pr opor t ion of  
each gr oup chosen Æ 10% 

�
 Thir t y gr ade nines ar e sur veyed, 35 gr ade t ens, 27 

gr ade elevens and 32 gr ade t welves.  
 
 Pros:   A f air  r epr esent at ion of  t he populat ion.  
 Cons:   Takes mor e wor k t o set  up, can st ill be biased.  
  i.e. I f  t he sur vey is about  dr iving per mit s, t he gr ade 

eleven and t welve st udent s may r espond dif f er ent ly.  
 
Clust er Sample 
*The populat ion is divided int o gr oups. 
*A r andom number  of  gr oups is chosen. (I t  could be j ust  
one gr oup). 
*All member s of  t he chosen gr oup(s) ar e sur veyed. 
E. g. :   A VP ent er s t he caf et er ia and r andomly select s 

t wo t ables.  All st udent s at  t hose t wo t ables ar e 
sur veyed.  

 Pros:  Easy t o do.  
 Cons:   Of t en over -r epr esent  some opinions and 

under -r epr esent  ot her s.  



 
Convenience Sample 
*A select ion f r om t he populat ion is t aken based on 
availabilit y and/ or  accessibilit y. 
 
E. g. :   To sur vey woodwor ker s in Ont ar io, we ask 

people at  sever al lumber  yar ds and home impr ovement  
st or es scat t er ed about  t he pr ovince.  

 
 Pros:   A good way t o gain ideas when you’r e st ar t ing 

t o r esear ch an idea.  
 Cons:   You have no idea how r epr esent at ive your  

sample is of  t he populat ion.  
 
Volunt ary Sampling 
*People volunt eer  t o t ake par t  in a st udy. 
 
E. g. :   Psych 101 st udent s at  Tr ent  Univer sit y ar e 

given an addit ional 2% at  t he end of  t he year  if  t hey 
volunt eer  f or  any t wo upper -year  psychology sur veys 
and/ or  st udies.  

 
 Vot ing on Canadian I dol.  
 Pros:  Of t en usef ul f or  psychological and/ or  

phar maceut ical t r ials.  
 Cons:   People of t en vot e t wice 


